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ADVERTISER CASE STUDY

Accorhotel Rich Media campaign 
achieved high user engagement and 
conversion rate 

THE CHALLENGE -
Accor, a global leading company with more 
than 3,500 hotels and 450,000 rooms in 92 
countries, had been achieving rapid growth 
in the Asia Pacific region. For them, Korea is 
considered one of the top priority markets, 
therefore they wanted to increase brand 
awareness and promote their hotel packages 
by advertising on the mobile network. 
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THE SOLUTION
 

The creative design of the campaign was unified to raise consumer 
awareness across the campaign. To promote the hotel packages 
and the video clip, rich media creatives with pannable animation of 
luxurious images were used, that allowed users to browse through hotel 
packages available for different cities and get to virtually experience 
each hotel. Also, the link to Accorhotel mobile page, video play, and the 
official Facebook page were leveraged to encourage users to engage 
with the ad, thus contributing to the increase in brand awareness. The 
campaign was optimized to target websites where users historically 
showed relatively high engagement rate on rich media. 

THE RESULT
 

High CTRs, Strong rich media engagements & Improved brand 
awareness.

  InMobi helped us increase awareness through a whole new 

and exciting method of reaching out to and engaging potential 

customers. We see InMobi as a reliable partner in effectively 

executing campaigns on the mobile network.  

-   By E-commerce Manager of AA Korea Hotel Management

CAMPAIGN SUMMARY 
   
‣  AGENCY NAME:
    GroupM

‣  OBJECTIVE:
    Increase brand 
    awareness, promote the 
    hotel packages in Korea

‣  TARGET: 
    Smartphone users

‣  SOLUTION:  
    Pannable animation,   
    video play, Click to web, 
    Go to Official FB Page

‣  PLATFORM: 
    Android, iOS


