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CHALLENGE 
Looking to attract a younger 
demographic audience, BBC 
Radio 1 announced that it would 
be replacing Chris Moyles with 
Nick Grimshaw as the new host 
of The Breakfast Show. A mobile 
campaign needed to be created 
to promote the new Breakfast 
Show DJ, targeting a new 
younger consumer to shift the 
average age of listener. 
 

Rich media created a unique 
and personal experience BBC’s 
target audience. 
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Results     

SOLUTION 

As the first mobile ad unit for the BBC, a personalised rich media ad unit was 
designed to be an immersive and targeted mobile ad to introduce and 
promote the new DJ. Working with both MEC and the BBC, the InMobi creative 
service team designed an innovative ad unit which used bespoke content 
produced by the BBC. 
 
The rich media campaign replicated the act of receiving a phone call from a 
friend, displaying the radio DJ’s name and photo as though he was already 
saved as a personal contact. Using the pre-recorded message meant the ad 
experience felt like a personalized unique experience for the consumer. 
Moreover, the campaign was targeted using InMobi Audience ID, a proprietary 
tool which overlays ComScore GSMA data onto the InMobi network data, 
targeting the unit toward The Morning Show’s desired audience. 
 
RESULTS 

Over 5 million impressions were targeted at the desired age groups resulting 
in 1.45% CTR over the course of the campaign. Consumers found the ad 
engaging spending twice the amount of time in the rich media unit than the 
25 second media message. In addition, 13% of users who listened to the 
radio show message also linked to the webpage, continuing to engage with 
the brand message. 

 - Awareness, 
 - Social Sharing 

Platforms  - iOS 

BBC Radio 1 is 
a British national radio 
station operated by the British 
Broadcasting Corporation that 
also broadcasts internationally. 
Starting in September 2012, 
Nick Grimshaw took over the 
Radio 1 Breakfast Show. 

CAMPAIGN HIGHLIGHTS 

Targeting  - 15–24 year olds 

 - 1.45% CTR and   
 - 13% linkouts 

“The Radio 1 launch campaign we ran with InMobi was youthful, 
fun and impactful. 
It was a fantastic piece of work that demonstrated the power of 
collaboration and open-mindedness. 
Most importantly, InMobi ensured that the concept played to the 
strengths of the mobile platform – resulting in a campaign that all 
parties were proud to be associated with.” 
 
 ~ Alex Heywood, Account Director MEC 

Objective     


